
Fundraising
Basic questions
- Who are you? (org, collective, producer, 
artist, etc.)
- What is your project/product?
- How much do you need for what, how 
soon?
- What is your project about?
- What is your finance model?
- Target groups/audience/customers?
- Define your values.

Plan of action 
- Strategic Narrative of your project
- Project description (content,  topics, finance, 
collaborations, audience)

Project
Use Strategic Narrative to define and fine 
tune. Formulate your values. Define your 
Stakeholders, people & organisations that 
relate to or are relevant for your project.

What are relevant funds?
Make an inventory of common grounds/inter-
ests, focus points, values). Always communi-
cate the mathcing values in your application.
Check Fondsenboek

Plan of Action
Select ways of funding; make choices & plan!

Time Line
From start to presentation, evaluation, after 
sales, documentation, accountability and of 
course TESTING your writings with  peers 
and funds  (they often have consultation 
moments).

Make consistent applications!

Testing
NeedsCosting

Budget

Project
The Outside Story (Use STRATEGIC NARRATIVE  sheet)
Make inventory relevant topics/values;
Create value from your project for stakeholders
(all the people that get a�ected by your project). 

Inventory Funds 

Surch for relevant topics/values;
Immerse yourself in the objectives of the funds;
Distract questions, values, focus points from 
application forms & guidelines and make them your own. 

Application

Realisation project

Testing

ApplicationApplication Application

Plan of Action

compare
match

make choices

Create relationships in 
values so you can fine-tune
your survey for funds and
financing. You’ll discover
that with well formulated 

values the search for
relevant funders will be

expanded.
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